STATEMENT OF PURPOSE

ALLIANCE FOR THE AMERICAN DREAM

I: Framing the issue: The American Dream
The American Dream evokes America as a land of opportunity - a place in which
everyone has the freedom and opportunity to achieve success, regardless of
background, race, or socioeconomic status, and a belief in upward mobility
where each generation will be better off than the previous (1).

A growing middle class is in many ways the
embodiment of The American Dream.
• Middle class means the middle range of the income distribution—from about
two-thirds (67%) to double (200%) the overall median household income (2).
In Ohio, the median income of a family of four is $54,037 (3), which implies a
middle class income range of $36,025 to $108,074.
• Middle class households are not rich, but they have some economic security—
through health insurance, savings, or access to other essential services, such as
education, child care and transportation (4). They may own their home, which is
likely their largest asset (5). Middle class households who are financially stable
do more than just make ends meet. They have some cushion to buffer from
a financial shock, such as loss of wages or a medical event, through personal
savings and an ability to borrow on credit (6). For those who are teetering on
the edge of just barely being middle class, financial stability and economic
mobility are paramount.

A growing middle class is critical for the renewed
prosperity of our communities and nation.
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A growing body of research reveals that:
• A strong middle class enhances the economic performance of nations and
regions. Contrary to the traditional view that greater equality is only possible
by sacrificing growth, more recent evidence shows that income inequality has
a negative impact on economic growth (7). Equality and economic performance
are complementary not opposing forces. Policies and strategies that promote
trickle-up economics—by building out the economy from the middle—are
needed to foster a shared prosperity (8).
• Contrary to a growing middle class, rising income inequality and a hollowing
of the American middle class has proceeded steadily for several decades in
the U.S. (5). As elaborated in several recent reports (9) and a growing body
of academic work (10), inequality erodes the middle class, restricts economic
mobility and stymies economic growth. There is substantial geographic
variation nationally and regionally (11), including within Ohio (12).
• Acquisition of knowledge and skills is crucial to economic progress. To be most
effective, access to high-quality education must be broadly available in the
population. Concurrent with growing income inequality in the U.S., educational
outcomes have also become more unequal (4).

II: Our vision: Equitable growth to promote
shared prosperity and a resilient middle class
We start with the American Dream of upward mobility and the belief
that a growing middle class is a pillar of the American Dream. By middle
class we mean not just middle income, but also (i) access to the basket of
goods, services, and opportunities that are associated with a middle class
lifestyle, including adequate health care, child care, education, housing and
transportation, and (ii) sufficient economic security—through a stable income,
access to liquidity, savings for emergencies, a retirement plan—to buffer shocks
and enable economic decisions over a longer time horizon.
At the heart of this approach is the goal of creating a future of shared prosperity
through equitable growth—i.e., broad based growth that fosters economic
mobility and reduces income inequality. Strategies that promote equitable
growth are both pro-growth and pro-equity. This is motivated by the notion that
greater equity is essential for sustained economic growth and the resilience of
the middle class over the longer run.
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III: Our approach: Strategies to
“grow the middle”
Our overall approach is aimed at generating innovative ideas to increase the
net income of households through strategies that increase the income or
reduce the expenses of households in the short run, and that stabilize and
expand the middle class over the longer run. We emphasize two pathways to
growing the middle class:
PATHWAY #1: Greater upward mobility of lower income people who are
without the economic securities of the middle class.
PATHWAY #2: Greater stability for those middle class individuals who are
economically vulnerable and are at risk of falling out of the middle class.

In the initial phases of this work, we seek highly innovative strategies that have
the strongest potential to meet a specific goal:

Raise the net incomes of 10,000 households by
10% by 2020 in targeted Ohio communities.
These strategies can focus on households, communities, or employers, or may
be a hybrid approach that combines these in creative ways:

HOUSEHOLDS: People-based strategies that seek to directly increase
income or reduce expenses. These may include direct payments that
reduce expenses and facilitate income growth and stability, such as
housing or child care subsidies; strategies to reduce household debt,
e.g., through assistance with student loans or mortgages; or strategies
that protect households from financial shocks, such as increased savings
and access to liquidity.
COMMUNITIES: Place-based strategies that seek to increase household net incomes through investments in a particular neighborhood
or community. These may include investments in transportation, infrastructure or facilities that increase the accessibility of jobs or services;
or investments in community based organizations that link residents to
education, workforce training programs and employment opportunities.
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EMPLOYERS: People or place-based strategies that seek to increase
household income by growing local businesses, employee job skills
or entrepreneurship. These may include business incubators, local
business retention/expansion initiatives, and public investments, e.g.,
in education, technology, or infrastructure, that will spur a “crowding in”
of private investment.

We will use this guiding framework to develop a solicitation process that
will inspire a range of creative thinking and effective partnerships between
academic communities and engineers, scientists, policymakers, investors
and community advocates. Proposals will be grounded in research and
development across public, private and nonprofit sectors. We will cast a broad
net to surface a multitude of innovative ideas and then work with proposal
teams to further develop and hone ideas. From many ideas, ten proposals will
be further developed and three selected for potential investment.
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